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In Pod We Trust -

How podcasting can revolutionise your marketing and communications
Podcasting is the technology that’s changing the way businesses communicate. Over the last year or so, a number of well known brands have established themselves in this new sector. Companies such as IBM, Oracle, Disney, General Motors, Whirlpool, Volvo, Virgin, Heineken, Microsoft and many others have discovered how effective podcasts can be in communicating with customers, suppliers and staff.   

This trend shows no sign of abating and is just starting to spread out into the broader business world as more and more companies realise how podcasting could work for them.

But what is a podcast, what can it do for your small to medium sized business and how can you get the best from this technology? 

Podcasting is different to other communication mediums like radio or press because the audience actively chooses to listen to your message, at their own convenience. This new permission-based channel is therefore an ideal way to talk to customers and clients directly, to build your brand and to really connect with current and prospective customers. 

Effective communication is a big challenge for any business, but as podcasting makes its mark on the mainstream, now is a great time to establish a podcast presence and steal the march on the competition.

However, while podcasting is a powerful versatile marketing and communications tool, its deployment needs a thoughtful, clear-headed, approach. A successful SME podcasting strategy depends on identifying both your genuine areas of expertise and areas of necessary communication. 

For example a local computer store could prepare a monthly technology magazine looking at all the developments is the last four weeks; a doctors’ surgery do a monthly health advice programme; a local council could do a weekly list of events; and a garden centre could do a monthly "Gardeners Question Time.  A large enough business could even create a variety of episodes to suit its different types of clients.

There are numerous ways in which podcasting technology can be used and, with a bit of thought, almost any business or organisation should be able to reap the benefits. 

A move into podcasting now could be a great investment for the future, as businesses that adopt this versatile new technology have an opportunity to establish themselves in this new form of direct communication before competitors can catch up.

PODCASTING CASE STUDY: VIRGIN

Virgin made its first steps into the world of podcasting last year with the production of a simple city guide to celebrate the 21st anniversary of its London/New York route. From these humble beginnings, the Virgin podcast library has grown considerably, and now has around 20 episodes focussing on different Virgin destinations, with more being added all the time. 

Importantly Virgin sees its podcasts as method of marketing and communication, rather than as a sales tool: 

"We were the first non-media brand to do a podcast," says Virgin advertising manager, Simon Thorne. "We use this technology to add value to people's travel experience. It is non commercial with no ad revenue. Podcasting is a very intimate medium and people do not want to feel they are being sold anything."

http://virginatlantic.loudish.com/index.html
So what is a Podcast, why are they so popular and what do they consist of?

A podcast is like a radio show, but rather than being broadcast live, a podcast is recorded and then distributed over the Internet so that listeners can listen to it whenever they want. There are literally thousands of podcasts available, ranging from general interest entertainment shows to the most specialised of topics. 

Despite being a newcomer to the communications landscape, podcasting is gathering pace rapidly. The name was only coined in 2004 from a combination of iPod and broadcasting but by July this year a survey found over 6.5% of US adult web users had downloaded a podcast in the last 30 days. This is a much faster growth than that other great modern communications technology – blogging. 

PODCAST FACTS - UK

A recent survey by research company BMRB predicts that nearly eight million Britons will be searching for podcasts in the next six months. In certain sectors, this trend is even more marked. Podcast usage amongst B2B tech buyers is high and growing. 41% said they had listened to podcasts on more than one occasion and 13% said they listened frequently. Of these 72% said they had listened to podcasts on technology topics on more than one occasion. Perhaps the most interesting result was that 57% of frequent podcast users said that the biggest problem was the lack of interesting content. Surely a massive opportunity for smart marketers. 

Podcasting consists of three parts: 

1. The creation of a podcast episode or episodes which your company could record - these are like individual radio programmes

2. The second part is the podcast feed where these programmes are made available to the world - this is usually handled by your podcasting website when you upload

3. The final link is the recipient using "aggregator" software. This software not only allows the podcast consumer to download all the episodes you have published at any time onto their PC if they want to, but the software will monitor your podcast feed and if you upload a new episode the aggregator software (Atom and RSS are the names to look out for) will automatically download the latest episodes as soon as you publish them.

So how do you actually "do" a podcast? How do you do it well? And how do you get your customers/staff or whoever to listen to it?

Creating a podcast consists of two parts - making the recordings and uploading them. 

1. Making the Recordings

The most important part of the whole podcasting exercise is the recording itself - content here is definitely King. The person recording the podcast should not necessarily be the managing director. You need to find someone with a pleasant speaking voice who can perform well in front of the microphone. It takes a while for people to get comfortable at this so allow them to experiment over several days before you go "live". 

The script you record should be short and to the point - no one wants to listen to a lengthy ramble. There is no fixed "correct" length for an episode but from five to 20 minutes would be the typical range.

To actually create your quality podcast, the one golden rule is you must have a good microphone and a good audio card. Then once you have recorded your script, you will need some sort of audio editing software. A few musical embellishments can give a professional air but don't go for lengthy musical intros or off the wall effects half way though just because you can - keep it very simple. 

The great news for anyone who wants an easy to use, affordable solution to making a podcast is the recent launch of the Pinnacle Podcast Factory - the only complete solution on the market. Pinnacle’s simple, cost-effective package contains perfectly tuned hardware and software that make creating professional podcasts a breeze – even if you don’t have any previous experience. 

The Pinnacle Podcast Factory comes complete with a high quality microphone and easy editing/mixing software for under £100. Importantly the package also includes audio samples, a video tutorial and access to a dedicated web site with extra resources and advice. 
PINNACLE PODCAST FACTORY – with M-Audio
Pinnacle Podcast Factory – the only complete solution on the market - has been developed by Pinnacle in conjunction with M-Audio, a leading provider of creative tools for computer-centric musicians and audio professionals. 

Pinnacle Systems a worldwide leader in consumer media products that enable consumers to enjoy their media where ever and when ever they want.  Both Pinnacle and M-Audio are divisions of Avid Technology Inc., the world leader in digital nonlinear media creation, management and distribution solutions for the film, video, animation, games and broadcast industries.  Today, most of what you see and hear – 90% of primetime TV shows, 85% of feature films, 80% of commercials and nearly all of the chart-topping pop music hits – is made using one or more Avid products.  And the company has received the most prestigious awards in the industries it serves – including three Emmys, a Grammy and two Oscars.  Pinnacle is the consumer division of Avid, adapting the professional line of products for end-user needs.
M-Audio’s reputation for delivering cutting edge technology in easy-to-use, affordable products has achieved significant recognition by industry experts, including world-class artists, recording studios and magazines.

2.  One you have created your episode or episodes it is time to get them out to the wider world. 

There are many sites (especially blogging sites) that will allow you to upload a podcast with its associated information onto a hosted system. You can also host your podcast on your own website.  The Pinnacle Podcast Factory provides a simple solution for hosting podcasts on your own server.

Once you have uploaded your podcast you have to get your customers to listen to it. If you have a frequently visited website or you send out a regular email newsletter, that is an obvious first step but if you do a good podcast much of the spread of your message will be through word of mouth. Also, if your podcast has any wider appeal, do register it at the most popular podcasting directory sites. Some of the most popular are: www.podcastalley.com  and www.podfeed.net , and UK-specific sites such as www.jellycast.com and www.ukpodcasts.info. 
So to sum up: 

· Podcasting is a great way of communicating with your target audience

-
The main difference between podcasting and other marketing mediums like radio or press which is that people choose where and when to listen to your podcast and are therefore more likely to be interested in the content of the message when they tune in

· Your competitors will be doing it soon

· Consuming podcast content is far more powerful than reading web pages

· It is straightforward to produce a podcast with the right software and a good audio set up, all of which are supplied by the Pinnacle Podcast Factory in one affordable package at £99.99

· Make simple podcasts and, once you have created them, publicise them effectively

Do all of these things and you have a very powerful but cheap communication tool in your hands. 

###
About Pinnacle Systems, Inc.  

Pinnacle Systems, Inc., a wholly-owned subsidiary of Avid Technology, Inc., is an industry leader in video editing solutions, TV tuners for the PC, and digital media adapters for the consumer market.  The company’s product lines include Pinnacle PCTV™, Dazzle®, Pinnacle ShowCenter™, Pinnacle Studio MediaSuite™, Pinnacle Mobile Media™ and its flagship Pinnacle Studio™ line.  For more information, visit www.pinnaclesys.com.
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